




CurioCity Collective is an innovative learning-
focused social group that aims to stimulate 
and support Bristolians through casual group 
learning opportunities and creative forms of 
social engagement.

The project was initially developed with the 
intention of supporting university graduates to 
pursue their academic interests post-education. 

The project has evolved over the past 12 weeks 
however and the scope has continued to widen. 
The collective is now positioned to support Bristol 
residents from all walks of life through a unique & 
experimental form of democratised learning.

Click here to visit the research journal.

https://cgwstewart.com/


Elevator pitch / how it works

Members each pay a 
monthly contribution of £10

They are then invited to put 
forward suggestions for 
potential group activities  
across three categories - 
Support, Education & 
Enrichment.

Core members (elected by 
the group to manage affairs 
for three month terms) then 
select a handful of the best 
suggestions to be put to a 
vote. Members vote in all 
three categories for their 
first, second and third pref-
erence activity.

The month’s activities are 
then selected based on 
highest vote total and Core 
Members make the 
necessary arrangements 
- i.e. booking a meeting 
space or contacting a 
speaker to deliver a talk. 

Members can also seek out 
additional free opportu-
nities for each other such 
as volunteering days and 
group excursions.

Events are advertised to 
members via the online hub 
(the social platform Discord) 
and are attended by mem-
bers as desired.

Over time membership 
grows through outreach 
events, word of mouth and 
small scale advertising. 

Increased membership 
means multiple events are 
able to run each month and 
a rolling schedule of events 
across a host of different 
topics and areas of interest 
are eventually created.



Building the brand

It was important that the branding 
and identity of the group reflected the 
identity of the city it was created in and 
for (Bristol). 

The research that I undertook taught 
me that the young adult audience 
in Bristol was responsive to bright, 
colourful and friendly design. 

User testing with this branding has 
been overwhelmingly positive. Those 
surveyed were particularly taken with 
the bright palette which the majority 
felt was very appropriate for Bristol. 

https://cgwstewart.com/2021/08/18/developing-the-brand-further/
https://cgwstewart.com/2021/08/18/developing-the-brand-further/
https://cgwstewart.com/2021/06/28/week-17-design-brief-part-1-brand-guide/
https://cgwstewart.com/2021/08/09/brand-design-feedback/


Neo Hans

Building the brand - 
Type

With this project I 
wanted to reference 
the ubiquitous 
Cooper Black, 
a typeface that 
is widely used 
around Bristol (and 
indeed the world) 
for everything from 
chip shops to tattoo 
parlours. 

I wanted to tap into 
the universality of 
that typeface as a 
way of signalling that 
this group was for 
everyone regardless 
of social class or 
background.

I settled on the 
typeface Fraunces 
which has much of 
the same bubbly, 

friendly qualities of 
Cooper Black but with 
a slightly more refined 
profile. I believe it 
fits well with Bristol’s 
contemporary aesthetic 
as a friendly, cultural 
city full of hippies and 
festivalgoers. 

The body text typeface 
I have chosen is Neo 
Hans which offers 
a strong contrast to 
Fraunces. 

I chose Neo Hans for 
it’s clear legibility at 
a small size and its 
pleasant simplicity. 
I believe that the two 
typefaces compliment 
each other thanks to 
their shared roundness 
of form.



Building the brand - 
Colour

The colour palette used for CurioCity 
Collective has been pulled directly 
from Bristol’s brightly coloured houses. 

The six main colours of the palette 
are taken from homes in six different 
areas of the city - St. Pauls, 
Bedminster, Clifton Down, Hotwells, 
Easton and Knowle West. In this way 
I wanted to pull together Bristol’s 
different disparate communities and 
demographics by using something they 
all share - a love for vibrant colour.



The CurioCity 
Collective brand 
involves the interplay 
between many 
different patterned 
blocks in various 
shapes and sizes. 
 
Each of these 
design elements are 
taken directly from 
buildings of note 
around the city. 

Architectural motifs 
from all corners of 
Bristol are brought 
together in a new 
context, asking us to 
consider how they 
interact with each 
other both on the 
screen and in the 
real world. 

In this new context they 
become more than 
the sum of their parts 
- a cohesive narrative 
borne of seemingly 
divergent stories just 
like the city itself. 

To me these design 
elements are a kind 
of metaphor for what 
CurioCity Collective is 
about -

Enabling academic 
collaborations & 
conversations between 
people in Bristol who 
otherwise may never 
have interacted.

Building the brand - 
Shape & pattern



Nicola Chemotti 
(founding member) 
& Alessia Arcuri - 
Evening Class https://
evening-class.org/ 

Nicola and Alessia were kind 
enough to meet with me for an 
in-depth video interview ear-
ly on in my project and have 
been very supportive since. 

I have maintained contact with 
Alessia throughout who has 
helped me to shape my ideas 
and allowed me to learn from 
her experiences working as 
part of a collective which has 
been invaluable. 

Both Nicola and Alessia have 
subsequently invited me to join 
EC which I probably will after 
graduation when I have more 
time. I’m hopeful that we can 
continue to discuss CurioCity 
Collective and that with their 
help I might actually get it off 
the ground in the near future. 

Alec Dudson - Intern 
Magazine https://
www.instagram.com/
thisisintern/

Alec was very kind to give me 
some of his time, especially 

earlier on in the project. He 
shared some of his experience 
around launching a successful 
small business, helping me to 
understand some of the classic 
pitfalls to avoid. He guided me 
towards a deeper understand-
ing the benefits that come with 
building brand loyalty through 
strong, clear and consistent 
design. 

Andrea Zanibellato 
- Web developer, soft-
ware engineer & teach-
ing fellow in computer 
science at the Universi-
ty of Waikato

Andrea has been extremely 
helpful by sharing his exper-
tise around digital networks 
and online collaboration with 
me. We worked together to 
develop my project plan and 
he helped massively by steer-
ing me away from focusing on 
expensive and time consum-
ing web tools and pointing me 
towards cheaper or free alter-
natives that work just as well. 

Delroy Hibbert - Man-
aging Director of Free-
style Bristol CIC

Del is a very influential figure 
within Bristol’s BAME communi-
ty and has been very support-
ive of my project idea. He has 
access to a lot of community 
spaces around Bristol and 
when we spoke he was keen 
to help me find places to run 
events. He also put me in con-
tact with loads of other people 
around the city who spend 
their time promoting education 
and support of the city’s young 
people. 

Charmaine Lawrence - 
Mogul Minded Bristol

Charmaine was someone Del 
put me in contact with. She 
runs a website / magazine 
promoting small and inde-
pendent business ventures in 
Bristol with a focus on BAME 
and underrepresented entre-
preneurs. Like Del she was into 
my project idea and has of-
fered to help spread my pro-
ject through her network once 
it’s up and running. She’s also 
helped me to understand how 
I can better target and recruit 
members from Bristol’s BAME 
community that may otherwise 
feel like my project is not for 
them. She helped me develop 
this project’s strong and vibrant 
visual identity.

Collaborators and industry professionals



Feedback

Alessia Arcuri

“This has progressed a lot since we first spoke, your project looks ready to be 
tried now in the real world.

I am interested to see how well some of your democratic ideals work in re-
ality. EC has had it’s share of problems in this regard. Sometimes voting for 
everything democratically can work but other times it leads to results that you 
weren’t expecting! There are often arguments... 

You will probably figure these finer details out as you go, don’t let them stop 
you from trying! It’s the best way to learn. Good luck & keep in touch.” 

Prof. Keri Facer
 B.A.(Cantab.), M.Litt.(Strath.), D.Phil(Bristol) Professor of Educational 
& Social Futures at University of Bristol

“It is refreshing to see a student outside of an education programme asking 
questions about the efficacy of our current systems and seeking to find novel 
ways to address the inequalities they create. It is critical that as academics 
were open to many different avenues into education & this includes taking 
seriously novel proposals such as yours. 

Questioning the status quo is an important step towards improving the world 
for ourselves and those around us and that’s what your project seems to do 
well. Education is also an important part of that process; we need equity of 
opportunity before we can move towards a more just and fair future. 

Your ambition to create a decentralised educational programme is certainly 
admirable and I hope that you find success with this project in the future.” 



Branding in use -
Microsite

The microsite is a key part of CurioCity 
Collective’s marketing strategy. The simple 
website performs several functions including:

• Outlining the idea
• Introducing who we are
• A place for people to sign up
• Hype building tool
• Donation collections

A working model of the microsite created in 
Adobe XD can be found here. 

https://xd.adobe.com/view/54c5501b-1b3f-4b5c-a002-6c156fead015-0196/?fullscreen


Branding in use -
Poster

These have been created using a combination 
of linocut printing and digital design. 

The content has been kept minimal to leave 
viewers wanting to know more, the function of 
these posters is a simple call to action to scan 
the QR code. 

The code will take the viewer to CurioCity 
Collective’s Instagram page. From here our 
website can easily be linked alongside a 
showcase of our work. 

Setting the poster up in this way maximises the 
chance that interested individuals will follow 
us on social media, potentially leading to a 
conversion into membership down the line. 

https://cgwstewart.com/2021/08/18/poster-design/
https://cgwstewart.com/2021/08/18/poster-design/


Next steps

CurioCity Collective soft launch in Q4 2021 with the 
creation and distribution of the microsite.

First events begin to happen online / 
in-person (depending on Covid-19)

Full launch in Q1 2022 with 
the first monthly collection 
of funds and appointment 
of the groups first Core 
Members. 

Tweaks and 
adjustments are 
made as needed 
to help the group 
continue to grow 
and prosper.

Month 1 comes to an end, lessons 
are learned and taken forward.



Future plans

After this course is through I plan to launch a 
beta version of CurioCity Collective in Bristol. 

I have already had some interest from 
potential members and feel confident that 
I will be able to get a small group off the 
ground.

This beta version may well grow into a fully 
functioning autonomous group but then again 
it might not, either way I’ll learn a lot from 
giving it a go for real. Democratic processes 
can be messy and complicated but I am 
prepared to keep trying and adjusting until 
the perfect balance is struck. 

Eventually, should CurioCity Collective 
become successful in Bristol, I would like to 
write down everything that I’ve learned into 
a handbook for others to use. A blueprint for 
what works and what doesn’t to help others set 
up their own versions in their own cities. 


